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LEGAL NOTICE:

The Publisher has strived to be as accurate and complete as possible in 
the creation of this report, not withstanding the fact that he does not 
warrant or represent at any time that the contents within are accurate 
due to the rapidly changing nature of the world & the Internet.

While all attempts have been made to verify information provided in this 
publication, the Publisher assumes no responsibility for errors, omissions, 
or contrary interpretation of the subject matter herein. 
Any perceived slights of specific persons, peoples, or organizations are 
unintentional.

In practical advice books, like anything else in life, there are no guarantees 
of income made. Readers are cautioned to rely on their own judgement 
about their individual circumstances and to act accordingly.

This book is not intended for use as a 'source' of health, legal, business, 
accounting or financial advice. All readers are advised to seek the services 
of competent professionals in the health, legal, business, accounting, 
and finance fields. This publication is for guidance only.

F.P Publishing(UK) 2017

 
(You may find affiliate links in this E-book. Please be aware that I will receive 

a commission  should you purchase products or services via those links)

You are encouraged to print this book for easy reading.

Please Pass This Book Along To Your Family, Friends & Associates.

This Book Is Presented To You By 'The Fred67 Community' @  FRED67.com
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Finding Influencers to Connect With

The influencer market has been estimated to be worth over $2 billion last 
year and is likely to reach $10 billion by 2020, according to #AdWeek. 

Shouldn’t you be jumping in on this now?

There is a lot of evidence that Influencer marketing is an incredibly 
successful form of getting a brand’s message into the people who are likely
to buy it. Brands are using influencers more than ever to build awareness, 
drive visitors to your site, and create content. 

Influencers come from every background and industry. Their followers can 
range from a few thousand to millions. However, one thing they all have in 
common is their ability to influence others that comes from their social 
media stardom from the defined audience they have built. 

Influencers give the human voice to any brand they promote. It’s a way to 
create an authentic connection to customers. These power users can help 
your customers decide on their buying choices.

Not everyone who has a blog, social media account or is in business is an 
influencer or is right for your business. The ones you want to work with are 
trusted resources unique to your field or service or product. 

For example, if you want to connect with an influencer on low carb cooking,
you’ll want people who are:

 People with popular low carb cooking Instagram accounts
 Low carb cooking bloggers who write for major recipe sites or have 

their own cookbooks
 Low carb lifestyle experts
 TV chef personalities
 Brands that cater to low carb ingredients
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Knowing you need to jump in right now is one thing. Knowing how and 
where to find influencers to connect with is another. This guide will give you
what you need to know so you can begin working with influencers right 
away. 

In it, you will learn how to find influencers, the platforms, and the tools that 
streamline the process. In addition, you’ll find tips for pitching influencers 
once you find them. There are plenty of examples for ideas as well. You’ll 
also learn how to build relationships with influencers.

Where to Find Influencers

Before you can begin your own influencer campaign, you need to find the 
right influencers you want to work with. You can do that in several ways 

Monitor Your Social Media. Look at who’s commenting on your blog 
posts. Who’s sharing your content? Do they have an engaged following? 
These mentions help you see which people already know your brand and 
products. 

Monitor Relatable Hashtags. Following hashtags related to your brand 
takes you to the social conversations in your niche and the bloggers and 
active people in your niche.

Set up Google Alerts. This allows you to set alerts for keywords related to 
your brand. You are then notified when someone uses those words online. 
You then check out the blog’s author or the people talking actively online 
about the topics to see if they are a good fit for your brand.

Do a Detailed Google Search. This free method of finding influencers 
allows you to find influencers for specific terms. For example, if you are 
looking for local bloggers in your city to reach out to. So if you sell yoga 
pants and mats, search “health, fitness bloggers in (enter your city)”.
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Hire Others to Search for You. Influencer agents connect influencers with 
brands. They act as a go-between person. The advantage to hiring an 
agent is the time you will save doing the research yourself. 

Use Tools and Platforms. Influencer marketing tools and platforms are 
places or tools you can use to find the right influencers for yourself. 

Influencers are everywhere, and you can find influencers in your niche 
using the techniques outlined here.  

Influencer platforms

Now that you know the different ways to find influencers let’s explore 
influencer platforms a little more. In the past few years, influencer platforms
and tools have been developed to help you find the right influencer. 

Influencer marketing platforms offer a way for brands to connect with and 
work with influencers they have listed. They help influencers monetize their 
social media channels. The platforms are designed to help brands connect 
with potential customers and increase engagement.

The basic way influencer platforms work for both sides is this. Every 
influencer who is listed gets a profile providing contact information and 
social media statistics for them. Each brand looking for a particular 
influencer to work with can search the platform database to find the right 
influencer to work with. When the brand and influencer begin working 
together, the platform supplies statistics. These measure the promotions 
impact. 

Most of the platforms focus on: 
 Search and discovering based on specific filters
 Contact and contract management to provide contact information, 

negotiate payments, and hire influencers. 
 Campaign content management manages the ad text and graphics, 

the hashtags, mentions, and other items related to campaigns.
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 Analytics and reports of the impact the influencer campaign has for 
the brand or product. It might contain ROI, engagements, views, 
reach and URL tracing.

Before you choose a platform to work with, you need to know what you 
want to get from it. Do you want a do-it-all platform? Are you looking for 
specific analysis on specific social media platforms? Are you focusing on 
micro-influencers, nano-influencers, or mega-influencers? 

Let’s look at a few.

1. #Upflence is a do-it-all influencer marketing software designed to find
relevant influences and set up or monitor your own influencer 
marketing campaign. It features over 1.2 million influencers across 
250 industries. You can do a search by location, engagement rates, 
traffic history, or some other filter. You can then see their latest social 
media and blog posts. You can contact them directly through the 
software. 

2. #TapInfluence is an influencer marketplace for influencers and 
content creators where brands can connect through a variety of 
search options. These include types of content produced, keywords 
and topics, location, and interests. Discover influencers, workflow 
answers, measure analytics and ROI, and amplify the distribution of 
content for an ad campaign.

3. #Tribe is positioned as a company that focuses on the work and 
creativity behind your brand. It doesn’t focus on follower count. This is
good for new influencers just getting started. It is a self-serve 
marketplace that connects brands and micro-influencers. 

4. #Followerwonk is a free tool from Moz. It allows you to find 
influencers on Twitter by using keywords, location, name, or URLs. 
You can build a list of potential influencers and keep it organized by 
using Twitter lists. 
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5. #Hypr has a database of over 10 million influencers with an extensive
demographic database on each of their followers. They provide real-
time social analytics. It includes dedicate account managers to assist 
you. 

6. #Trendspottr is an app that helps you find influencers on Instagram. 

7. #Scrunch is a platform that allows you to search for and find micro-
influencers quickly. They can be filtered based on category. It has one
of the biggest social media profiles database at over 20 million.

8. #Traackr is one of the pioneers in influencer marketing tools. It’s 
been around since 2008. It specializes in influencer relationship 
management with many management tools available. It provides a 
robust search engine with numerous search filter options. Traackr 
uses a hybrid approach to its database using a combination of human
curation involvement and algorithms collecting data.  

9. #ZohoSocial is a social media management platform designed to 
make it easy to tag and interact with influencers on social media. It is 
not a free platform, however. 

No matter what type of influencer you want to work with, or whether they 
are a micro-influencer or big influencer, using one or more of these tools 
and platforms can connect you. 

Pitching Influencers Tips

There are millions of influencers out there. Finding ones to work with is a 
matter of narrowing it down to the ones who are the right fit for both of you. 
When pitching to influencers, you want to do so in a manner that won’t 
send them scurrying the away from you. 

Follow these tips to pitch to influencers.

Be Sure To Claim Your 'Golden Ticket GiveAway' 

http://fred67.com/goldenticket.html


 Take the time to get to know the influencer before pitching them. 
Study them carefully. Observe their behaviour, activity, how the talk 
(jargon) and learn more about their work.

Doing this will help you understand them and their values, interests 
and their personality. Knowing them better gives you a better idea of 
how to approach them. In addition, it gives you a better idea of how 
well they will fit into your own marketing campaign. 

What kind of jargon do they use? Which channel do they use the 
most and would be effective for connecting with them? What benefits 
can you highlight to make a compelling offer? Do they engage often 
with their fans? Is their values and voice in alignment with yours? 

 Create a compelling offer based on what you learned about the 
influencer, on your campaign budget and the requirements you need. 
Personalize the offer for each influencer. This allows you to avoid 
over-compensating some influencers and low-balling others.

You can highlight the financial aspects of your offer but customize it to
the interests and values of each influencer. For example, maybe you 
are reaching out to an influencer who has a passion for saving 
wildlife. You can talk about how your brand donates a dollar from 
every purchase towards wildlife rescue groups and how a partnership
with you can help save more wild animals.

 Begin reaching out to potential influencers through email or direct 
messages on social media platforms. One way to do this is to use 
influencer-marketing platforms to automate the process and 
customize their outreach templates. 



Your message or email should include the following:

o Start with a recognition or appreciation of their work.
o Introduce yourself and your brand you represent in a line or 

two. 
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o Use two sentences to tell them why you are reaching out to 
them. Tell them why you chose them. 

o Introduce and talk about your campaign and the offer. Describe 
the main goal of the campaign, such as driving sales or 
promoting a new product. Then make your offer while 
highlighting the biggest benefits of working together on the 
campaign.

o Close by offering to talk to them about the specifics if they are 
interested. Alternatively, share a link or document with more 
detailed information.

 Pose the pitch as to how you are benefiting them. Is it more traffic, to 
be well compensated, or some other reason?

 Be specific but to the point. Influencers receive a good number of 
pitches every day, often not having the time to take 10 minutes or 
more reading a long email or message.

 Set a deadline for them to respond to your offer.
 Think in the long-term ROI of working with an influencer. Create a 

long-term strategy with them. 
 Be patient. Don’t be pushy expecting to build a relationship after one 

email or post. Continue to build a relationship, interacting with them 
on social media but not in a stalker kind of way.

Pitching influencers is both an art and a business. You need to be assertive
in making yourself visible but not overly aggressive to the influencer. You 
need to be seen where they are but not be stalking them. Use these tips to 
pitch influencers the right way. 

Best Practices Tips

When pitching influencers and building relationships with them, it’s 
important to do things in a way that isn’t salesy, pushy or that makes them 
feel like you’re stalking them. 
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Here are 5 best practices tips to follow when connecting.

Tip #1: Be Non-Aggressive.
 
Reach out to influencers after doing some strategic planning behind your 
first efforts to reach out to them. Don’t go to their Instagram account and 
like 30 of their posts from a previous year and then suddenly start 
messaging and sharing their posts. 

Instead, engage and become acquainted with them. Build a relationship 
first slowly. Then, send your first message. Back off for a short period and 
then send a second message, if they haven’t responded to the first one.

Tip #2: Hang Out Where They Participate. 

The social web is filled with tons of conversations on various platforms. 
Influencers are participating in many of them. You can find influencers on 
Reddit, LinkedIn Groups, niche webinars, and many other places where 
you can join in the conversations 

For instance, Twitter has weekly chats that are organized by a common 
hashtag. One example is #SmallBizChat that takes place on certain days 
and times each week. The chats are led by one person, but you can join 
the conversations by participating weekly. Then when you reach out, your 
target influencer will recognize your Twitter handle and be more receptive 
to you. There are Twitter chats on almost every industry as seen in this 
extensive list. 

Tip #3: Make a Human Connection whenever possible. 

Even though they may be Social Media stars, connecting with them in 
person is impactful. Don’t just show up on their doorstep, though. Instead, 
attend industry events they are speaking at or attending, if you are planning
to attend the event.  

Be Sure To Claim Your 'Golden Ticket GiveAway' 

http://fred67.com/goldenticket.html


For example, if you’re product is an amazing low carb barbecue sauce and 
you want to connect with a specific influencer in the low carb industry, then 
attending a low-carb lifestyle event is a natural place to meet them if they 
are attending. 

Then make a natural connection by networking with them. Be prepared with
what you want to say but be sure to listen and ask questions about the 
influencer themselves as a person. Most people love talking about 
themselves. Keep it light and be sure to pass out your business card. 

Tip #4: Use Your Own Network to Meet Influencers. 

Reach out to people you know who can connect you to the people you 
want to know. Go through your social media influencer’s friends lists. You 
might have mutual connections you didn’t know about. Reach out to these 
mutual friends and ask them to make an introduction to the influencer. 

Tip #5: Keep a List of Your Efforts. 

Keep track of who and how you are reaching out. This keeps you from 
being overbearing or forgetting about the social media influencers, you 
want to connect with. 

Keep tabs on the dates, times, method you used to reach out, the success 
or failure of your attempt so you can see if you are making a good effort to 
engage with influencers but not annoying them. 

Implement these tips when you begin connecting and working with 
influencers to help things go smoothly. No one wants to feel like they are 
being pushed or sold to. 

Building Relationships with Influencers

Once you have found influencers you want work with it’s important to build 
a good relationship with them so you both win. 
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It’s not about how much money/many followers they will bring your way. It’s 
about building long-term relationships that benefit you both mutually.

 Treat influencers with respect. Respect their time, privacy, and 
opinions. You should know that influencers need sufficient time to 
create original content that is engaging for brands. This is important 
as many influencers have full or part-time jobs aside from being an 
influencer.

 Reach out to influencers in creative ways. They receive hundreds 
of emails from others seeking to work with them. Most of them are 
selective about who they work with. Connect with them by sending a 
card on their birthday or some milestone event in their life. Attend 
conferences they recommend. You may naturally run into them. Be 
creative in how you connect.

 Treat them as collaborators by showing them why they would make
an excellent ambassador for you. You want influencers who believe in
your brand or service. 

 Understand the influencer’s following the same as you would any 
buyer persona. Base your conversations on that audience’s interests 
and needs. 

 Show that you are passionate about what they care about. Offer to 
support or help their causes in some way.

 Be genuine and take the time to tell the influencer why you want to 
work with them. Be curious about them and their followers. 

 Connect with them socially. Follow them and comment on their 
social media accounts, on their blogs, and other places. Promote 
their services, their products, and their blogs and be genuine in your 
praise. 
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Creative Ideas for Collaborating with Influencers  

Now that you are building relationships with influencers, you can begin 
offering ways to work together. Treat these relationships with respect and 
take care of them. Provide them with some type of value from your end 
instead of just asking them for favours. 

However, don’t just do the run of the mill “I’ll give you this product if you’ll 
promote me” type of value. Instead, try one of these creative ideas.

Idea #1  Run a joint social media contest that is a fun way for both of you to
grow your email list. This will reduce your efforts, while doubling or tripling 
the number of email entries you receive. 

Idea #2  Co-host some type of event together. It could be a webinar, local 
event, or some other type of event. It’s a great way to strengthen the 
relationship while building your audience.

Idea #3  Create and share a special discount code or offer on websites, 
social media platforms, and email lists. It could be a special discount price 
for a specific product or a general discount offer for their next product, for 
example.

Idea #4  Partner to do a video series together. You can talk about how your 
products or services work or can be used, swap ideas or answer questions 
from followers.

Any of these are great creative ways to work with influencers for your 
brand. Sometimes you don’t want to do the same thing everyone else is 
doing. You want to be more creative to be seen.

Do this next
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This guide has helped you know why you should be working with 
influencers, how to find influencers to work with, and how they can help you
grow your brand awareness. It’s also given you ideas on how to build good 
influencer relationships and how to work with them creatively. 

Most of the success of your influencer campaign will depend on your 
choice of influencers. It’s important to keep several things in mind when 
identifying the influencers you should be working with. 

1. The niche they are in is important and should be relevant to your 
brand.

2. What type of engagement do they have? They may have a lot of 
followers but low engagement, while another influencer has a lot of
engagement from their followers.

3. Check the quality of their work. Is their work appealing to look at? 
Are they over-promoting products or brands too often? 

Finding influencers can be done in several ways. Monitoring social media 
for popular influencers is a popular way to find ones in your niche. Another 
option is to use platforms like #Upfluence and #BuzzSumo to find 
influencers using specific search terms. 

Once you’ve found influencers you want build relationships with them. 

Here’s a simple influencer action plan to follow:

 Make sure your blog has the best quality content as possible before 
contacting the influencer as they won’t share poor quality content. 
That means it’s easy to read, engaging and unique. It should be easy 
to identify why it’s worth sharing. 

 Begin building a genuine relationship with the influencer. Start by 
following them on social media, commenting on their posts. Engage 
with them. Link to their blog posts and websites in your own articles 
when you can. Ask them quick questions, retweet content, and find 
ways to get in front of them on a regular basis. 
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 Keep your pitch simple and genuine. Keep it short and to the point so 
they can see what you are offering and how it will benefit them.  

 Be creative in how you collaborate with them. Do something unique 
that benefits you both. Hold a webinar, a video series, or an event of 
some kind. 

Working with influencers helps to grow your brand and enhance 
recognition. It’s also a great start towards becoming an influencer yourself. 
After all, part of being in business is to be an influence on others while 
helping them. 

OK …. That's it Folks, I hope you got some great value from this short E-
book. 

If So … Please don't forget to check out the 'Resources' below as there's 
even 'More' Free-stuff to be found there!

And also be SURE to check out the
 
Connecting With Influencers Checklist 

After the 'Resources' page below.
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Resources;

FRED67.com Homepage

The Free E-Library

The Free Work-At-Home Business Development E-Library

The FRED67 Community Newsletter

FREE!  E-mail Marketing Course For Profit

As a Potential Entrepreneur I'm certain that you'll understand the absolute 
need to build an E-mail list, and also that there are numerous tried & tested 
platforms out there to help you build your list efficiently and profitably. 
Having said that, I'd like to recommend TrafficWave as it not only offers an 
'unlimited' list building platform for a basic monthly rate, but it has simply 
'the' best affiliate programme that will allow you to earn an incredible income
'as' you build your list. GREAT! …. EH? …. Well please click the link above 
or the graphic below, both will give you a '30 day FREE Trial' of 
TrafficWave Platform. 

(Please check it out Now!  Before you leave and forget about it
later :-)
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Connecting With Influencers Checklist 

Managing connections with influencers can be overwhelming. Having a good 
checklist can help you make sure you’ve considered and taken the steps 
needed to organize and connect with other influencers. This checklist helps 
you make sure you’ve covered all your bases.

Where to Find Influencers

 Monitor your social media channels. Who’s sharing your content? Look 
at your competitors. What kind of engagement do they have? Who are 
they promoting or following? Who’s commenting on your blog posts? 

 Monitor relevant hashtags. Do a search of hashtags related to your 
niche. See who’s using them? Identify the bloggers and active people 
using the hashtags.

 Set up Google Alerts for specific keywords that relate to our 
brand/niche. You’ll be alerted to when someone is using the specific 
keywords. Check out the blog’s author or the people actively talking 
about the topic to see if they are a good fit for you.

 Do a detailed Google Search to find influencers for specific terms. 
o Look for local bloggers
o Use related keywords for example, health or fitness bloggers if 

you sell yoga pants
o Visit their blog/website and their social media channels to see 

how their engagement is.
 
 Hire someone else to search for you. 

o Influencer agents 
o Virtual Assistant
o Social Media Manager

 Use Influencer marketing tools and platforms. These tools and 
platforms do most of the work for you to find influencers to connect with.
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Influencer Platforms

10. Identify the platform you want to use. Do you want a do-it-all 
platform? Are you looking for specific analysis on specific social media 
platforms? Are you focusing on micro-influencers, nano-influencers or 
mega-influencers? 

11. Which platform do you need to use? 
a. Upfluence
b. TapInfluence
c. Tribe
d. Followerwonk
e. Scrunch
f. Trendspottr
g. Traackr
h. Zoho Social

12. Does the platform offer a way to search and find influencers using
specific filters?

13. Is contact information and contract management included in the 
platform?

14. Do they offer campaign content management?

15. Are analytics and detailed reports included?

Pitching Influencers

 Get to know the influencer. Study them and observe their behavior, 
activity, jargon and their work.

 Understand the influencers values, interests and personality before you 
pitch them. Is their voice and values in alignment with yours?

 Which channels do they use most? Do they engage with often with their
followers? 
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 Create a compelling offer based on what you’ve learned about them. 
o Personalize the offer for each influencer
o Highlight the financial aspects of your offer
o Customize it to the interest and values of the influencer

 Reach out to potential influencers 
o Email message
o Direct message
o Influencer marketing platform

 Create your message. It should be short, personalized, and 
professional.

o Recognize or appreciate their work
o Introduce yourself and your brand
o Briefly tell them why you are reaching out and why you chose 

them
o Introduce your campaign offer. Describe the main goal of the 

campaign. 
o Make your offer, highlighting the biggest benefit of working 

together.
o Offer to talk to them about specifics. 
o Share a link to your media kit or link with more detailed 

information.

 Pose your pitch in a way that shows how they benefit.

 Be specific and to the point.

 Set a deadline to respond to your offer.

 Create a long-term strategy to work with them.

 Be patient. 

Best Practices

16. Be non-aggressive. Don’t stalk them. Engage and become 
acquainted with them. Gradually build a relationship with them. 

17. Hang out where they are. Forums, Groups, podcasts, webinars 
and social media platforms.
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18. Be genuine in your offer.

19. Tap into your own network to meet influencers they know. 

20. Keep track of your efforts with a spreadsheet of who you’ve 
connected with, how you contacted them, the times and dates and the 
success or failure of the attempts.

Building Relationships with Influencers

21. Treat influencers with respect. Respect their time, their privacy 
and their opinions.

22. Reach out in creative ways.
 

23. Treat them as collaborators. Show them why you would make an 
excellent ambassador.

24. Understand their followers. Base conversations on the audience 
and what they love.

25. Offer support for their causes and passions.

26. Be genuine, curious, and honest.

27. Connect with influences socially. Comment and follow them. 
Promote their services, products, blogs and offer genuine praise for 
them.

Creative Ideas for Collaborating

28. Can you run a joint social media contest?

29. Can you cohost an event together?

30. Create and share special discounts or offers on both your 
platforms. 

31. Is there a way you can partner to do a video or podcast series 
together?
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Use this checklist to keep track of everything you need to do to begin 
connecting with influencers. Repeat the process each time you’re ready to 
connect with a new influencer.
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