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LEGAL NOTICE:
The Publisher has strived to be as accurate and complete as possible in
the creation of this report, not withstanding the fact that he does not
warrant or represent at any time that the contents within are accurate
due to the rapidly changing nature of the world & the Internet.
While all attempts have been made to verify information provided in this
publication, the Publisher assumes no responsibility for errors, omissions,
or contrary interpretation of the subject matter herein.
Any perceived slights of specific persons, peoples, or organizations are
unintentional.
In practical advice books, like anything else in life, there are no guarantees
of income made. Readers are cautioned to rely on their own judgement
about their individual circumstances and to act accordingly.
This book is not intended for use as a 'source' of health, legal, business,
accounting or financial advice. All readers are advised to seek the services
of competent professionals in the health, legal, business, accounting,
and finance fields. This publication is for guidance only.
F.P Publishing(UK) 2017
(You may find affiliate links in this E-book. Please be aware that I will receive
a commission should you purchase products or services via those links)

You are encouraged to print this book for easy reading.
Please Pass This Book Along To Your Family, Friends & Associates.
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Introduction:
What Is A Press Release?
You’ve undoubtedly heard about press releases. Maybe you’ve even written or
issued a few of them in your career. The Press Release was created to control
information given to the media. The first release was issued in 1906 when a train
crashed and the railroad wanted to make sure that the public received accurate
information about the incident.
The original press releases were formal in both tone and style. They’re written in
the third person and presented the facts of the story. Today, much about a press
release has changed, however, some of that formal style and structure still remains.

Today’s Press Release
Today press releases are still written in the third person. They are still primarily
fact based. However, they also integrate many social media elements. They can be
distributed online, via email, and published on your website.
A press release can include links to products or more information. They also often
include video and supporting images. And as the press release has evolved, it’s also
used for more than what you might consider to be “hard news.”
You can issue a press release if you are hosting an event, launching a new product
or when your organization has achieved a milestone. They can be used to let
people know you’re going to be giving a webinar or online learning opportunity.

Here’s just a short list of opportunities to write a press release:
1. Launching a new business or business model
2. Introducing a new product or service
3. Announcing publication of a book or information product
4. Partnership announcement
5. Receiving an award or recognition
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6. Participating in a charity event
7. Announcing a TV appearance
8. Launching a new or updated website
9. Announcing free information available
10.

Announcing that you've reached milestone

11.

Announcing research results

12.

Hosting a workshop or seminar

As you can see, you probably have had many opportunities to write and issue a
press release. They can be a fantastic content marketing tool to help build both
awareness and credibility for your business.
The key is to approach them strategically. That means identifying the right
opportunities to issue a press release and then taking steps to write a release that
grabs attention and achieves your goals.

Why Use A Press Release? What Are the Benefits?
With so many other marketing tactics, why would you choose to use a press
release? What benefits or value does it offer over other tactics? When used with a
well thought out strategy, a press release can actually provide a number of
significant benefits.

Exposure and Awareness
A press release is an excellent tool to help bring new awareness to your company.
There are several opportunities with a press release, to reach a much larger
audience.
You can use a distribution service and grab the attention of bloggers and media
outlets that may link to your release, republish it, or cover your news story in their
publication or media outlet.
If you share your release via email to your list, you can encourage subscribers to
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forward the release and share on social media. And when you issue a social media
press release then you can get exposure and awareness from social shares.

Increased Website Traffic
You have the opportunity, within your press release, to embed and integrate links.
When your release reaches your audience, many of them will click on the links and
visit your website or blog. It’s important to make sure that the links in your press
release support your goals for the release.
For example, if you want to drive traffic to an opt-in page and build your list then
the link in your press release should go to your opt in page. It’s a common error to
link to the home page or even a media page or about page.

Increased Sales
If you’re leveraging a press release to launch a new product or service, then you’ll
likely see an increase in sales. However, you may experience this benefit even if
you’re not specifically trying to increase sales.
An announcement about an event, for example, may attract the attention of people
who in the process of learning more about your event, decide to make a purchase
from you. You may tap into buying triggers like credibility, authority, and
likeability, and see an increase in sales.
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Here’s an example of a Press Release issued by Hallmark to market their Father’s
Day gifts. In the screenshot, you can see how they integrated links to drive sales to
specific sales pages:

Improved Branding
There are many opportunities to strengthen your brand with a press release.
Through the use of storytelling and case studies or testimonials in your press
release you gain credibility. Depending on the information being provided in your
release, you can establish your authority in the industry. Additionally, it’s a great
opportunity to communicate your message through additional information, links,
and supporting content.

Media Coverage
Let’s not forget that if the media decides to pick up your story and cover your
company, you then have tremendous opportunity to increase your branding,
exposure, and sales. For many, that’s the ultimate goal for a press release and a
solid PR campaign.
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Easy to Use
Finally, it’s important to point out that press releases are easy to use and integrate
into your marketing strategy. Distribution services make uploading, tracking, and
achieving your goals much easier than you might imagine. With a solid plan, you
can really make press releases work for you and your business.
The important part of any press release is to ensure that it makes sense within the
context of your business, your audience, your goals, and your marketing. You’ll
have a much larger return on investment and you’ll reap the discussed benefits, and
more, when you’re able to successfully integrate your releases into your existing
marketing.

Integrating Press Releases into Your Marketing:
What marketing tactics are you using right now?
What does your current sales funnel look like?
Your sales funnel and your existing marketing strategy can help you get the best
return on investment for your press release efforts.

Your Sales Funnel
What products or services do you offer right now?
Where do the majority of your customers enter your funnel?
Take a look at your existing catalogue and look for opportunities.
For example, can you update products or services to increase sales, interest, and
issue a press release as part of the re-launch?

Also explore where your customers enter your sales funnel.
For example, if they enter your funnel with your opt-in then it makes sense to
heavily promote your opt-in. You can update it, add an additional piece to it, like a
coupon code, or you can completely overhaul it and create a new opt-in offer.
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Then, leverage press releases to promote your opt-in offer, grow your list, and
increase sales.

Your Existing Marketing Tactics
Each marketing channel that you currently use is an opportunity to promote your
press releases. It may also offer you an opportunity to create a press release. Let’s
look at examples of both concepts beginning with channel integration.
Social media and press releases go hand in hand. If you’re using social media to
market your business you can integrate press release marketing into your social
media. Here’s a screenshot from a Press Release issued by General Motors.

You can see at the bottom that people who view the press release have an
opportunity to tweet it, like it on Facebook. LinkedIn and Google + are also
represented. Adding social share buttons not only gets more exposure for your
release, it also helps you build your own social media audience.
You can see the full press release here.
Another way to integrate social media and press release marketing is to share your
press release directly on social media. For example, you might share the headline
of your press release along with a shortened URL. Some experts recommend
letting people know it’s a press release with a hashtag #press-release.
You might test that tactic to see which option works best for your audience.
Email also provides an opportunity to market a press release and vice versa. We’ve
already discussed using a release to build your list. You can also distribute your
release to your subscribers.
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What about using your marketing tactics to create a press release
opportunity?
If you make significant changes to your social media channels, or you add a
channel, then that’s an opportunity for a press release. Events and hangouts are also
opportunities. Create a Facebook event or group, for example, and distribute a
press release announcing it.
There are a few key considerations to make as you begin to integrate press release
marketing into your business marketing strategy. Make sure that every press
release has a goal and that it fits logically into your marketing mix.
When you make an announcement with a press release, you’ll make it a stronger
event or promotion if you also promote the news through your other marketing
channels. Also take steps to align your press release goals with your overall
marketing and business goals.

Finally, it’s important that your press release is top notch.
There is a lot of competition out there. Depending on the press release distribution
site that you look at, several thousand are issued every day. That means that only
the best press releases grab attention and achieve their goals.

What Makes A Great Press Release?
Writing a press release isn’t difficult. You can even download templates and
essentially fill in the blanks. However, writing a great press release, one that gets
attention and hooks your audience, takes a little skill and practice.

A great press release…
Has A Compelling Headline.
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The headline is the most important part of your press release. If the headline
doesn’t do its job, then no one will read, share, or publish your release.
Your headline must:
 Be short and sweet. Generally, the rule of thumb is between 60 and 80
characters. Some distribution services have a limit.

 Be information based. No hype! Take a look at this screenshot for a website
that sells gifts.

While the press release goes on to essentially list the results of the survey,
which isn’t a great approach, the headline is pretty effective. It announces
survey results and taps into curiosity.
Readers might ask, “What do celebrity dads want for Father’s Day?”
The paragraph right under the headline is called the summary. It’s a great
place to include keywords and to pull the reader into the content. If you use
a distribution service, many of them will only include the headline and the
summary in their thumbnail.
This makes it important information and worth extra time and attention.
 Include Keywords. While you aren’t optimizing your release for keywords,
you do want to make sure that your audience sees the words that they’re
looking for.
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 Grab Emotions. Emotions cause reactions. Used correctly, they can cause
the reaction that you want your readers to take. One approach to tapping into
emotions is to write a provocative or controversial press release.
You do want to be careful with this tactic because you have to back up a
controversial headline with relevant information.
News releases aren’t opinion pieces. They must contain facts.
Here’s an example of a controversial and potentially emotional headline.
o New Report Analyzes Online Degree Programs and Finds them
Superior to Traditional Classroom Education.
o Report Reviews and Analyzes Online College Degree Programs
You can see the difference between the two headlines. The first one stirs
controversy by using the word “Superior.” It also engages curiosity. The second
headline leaves readers flat. It doesn’t really make anyone care about the news.
Headlines are important and they may be the last thing that your reader sees, if
they don’t catch the reader’s attention. However, they’re not the only important
component of a good press release. We’ve already mentioned the summary portion
of a release so let’s talk about tapping into reader’s emotions.

A Great Press Release Also Leverages Emotions
To Hook Your Audience
There are different tactics that you can use to grab your audience’s attention and
pull them into the news you’re sharing in your press release. We’ve already talked
about a headline and how that may be the first, and last, element of your release
that someone may see.

There are other tactics to consider.
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Quotes
Interview people and try to get interesting quotes from them.
Quotes can lend personality to an otherwise dry topic.
Most press releases tend to have quotes like “We’re very proud of our product
launch.” Or “We’re thrilled to know we can help our customers their hard earned
money.” These quotes, while possibly genuine, are not interesting and they lack a
bit of personality.
Here’s an example of how a media company launched a new publication and used
a quote from one of their articles in the press release. You’ll also note that they
quoted a celebrity which is a great tactic if you can achieve it. It lends interest and
credibility to your press release information.

You can read the full press release here.
Take your time finding relevant people to interview.
They should be connected with your news and relevant to your audience.
Don’t try to fabricate quotes.
Let them be organic.
Interview your potential clients and staff.
Try to get a good quote that will give your press release interest and personality.
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Video and Images
Today’s press releases are much different than they were even ten years ago.
Today you can include links, images, and video in your release. Visual content
adds interest. It keeps your reader engaged. It gives the media the information that
they like to access.
Media reps tend to respond to video more than any other type of press release
content. It makes their lives much easier when they can click on a video to learn
more about your news and your organization.
Images are important too. Include images that support your content.
Here’s an excellent example of the use of video and images in a press release.

In the above screenshot, if you look to the far right side, you’ll also see
“attachments” and “past news releases.”
This information is useful for media representatives who may want to dig a little
deeper as they explore your news and your organization.
If your goal is to get media attention, consider how you can add information to
make your release more appealing to journalists and make their life easier.
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Also keep in mind that these elements are only available if the distribution service
you’re using offers them.
The above release was distributed by PRWeb.com
You can find the full release here.
So a great press release, one that grabs attention and hooks your audience, has a
captivating headline. It embraces emotions, it leverages quotes to create
personality, and it embraces visual content. What else should a great press release
include? What about an effective call to action?

What Do You Want Your Readers To Do Next?
When writing your press release call to action the first important element to
consider is your goal for the release.
For example, if you want the press release to drive traffic to an opt-in page then
your call to action needs to support that goal and invite readers to visit the page.
Beyond that initial goal, a well written CTA is one that solves a problem, or
promises to solve a problem, for your audience. It should meet a need and deliver
value.
Your CTA doesn’t have to hit readers over the head. It can be subtle.
A gentle, “Visit LINK for more information,” may be more effective than a “Buy
now.”

This Book Is Presented To You By The Fred67.community @ FRED67.com

Here’s a simple CTA from the Harvard Health Newsletter in a press release
promoting the newsletter and motivating people to subscribe. You can also see an
invitation to read the full article a few short sentences above the final call to action.
You can read the full release here.

You can leverage testing and analytics to assess what your audience best responds
to. Include a call to action in your release and take advantage of this opportunity to
hook your audience and keep them engaged.
We’ve talked about what goes into an attention grabbing press release, why press
releases are a beneficial marketing tactic, and how to use them. We’ve also
discussed different opportunities to write and leverage a press release. Before we
conclude with tips for writing attention grabbing press releases, let’s talk about two
important considerations; distribution and analytics.

Press Release Distribution
The majority of the press release examples shared in this report were distributed
via PRWeb.com. This is a distribution service.
A distribution service enables you to upload your press release. They then
distribute it to the various news outlets and news wires. This means that your
release can be sent to local media outlets like your local newspaper and global
media outlets like CNN or the New York Times.
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It also hits the major search engines.
Depending on the service you can often receive free distribution to a limited
number of outlets or you can pay for premium distribution and gain more targeted
outlets or a broader reach. Some distribution services also provide varying degrees
of features.
For example, if you want to include social media sharing buttons in your release
that may come with a premium price. The benefit of a distribution service is that it
allows you to reach a wider audience than you can on your own.
It also provides you with an abundance of analytics. This information can include
how many people shared your release, clicked on it, and reposted it and so on. It’s
valuable information because it helps you create a stronger press release campaign.
It should be mentioned, that in addition to press release distribution services you
can also begin to develop relationships with local media.

Learn what types of stories they’re looking for.
If media attention for your company is your goal, you can send a personalized
pitch to a few relevant journalists. If you choose this approach, make sure to send
them the release at least a week or two before you distribute it with a service. Give
them a bit of lead time.
Press Release Analytics
Whether you choose to use a distribution service or you simply post your release
on your available marketing channels like Facebook and your email list is up to
you, you’re goals, and your budget. However, it is always a great idea to
implement tactics to measure your results. Evaluate clicks. Learn what information
your audience responds to in terms of shares, comments, and reprints.
This information will help you make each press release better than the last one.
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Tips for Writing Attention Grabbing Press Releases
We just talked about analytics and sometimes small improvements in your press
release can reap big results. You might learn that including your business name, for
example, in your headline always generates better results. The following tips,
however, will help you hit the ground running and write better press releases from
the start.

Spend Time on the Headline
Consider writing your headline last. Write the release first and then spend an
equal amount of time on your headline. It’s the most important part of your release.
Include Quality Quotes
The quotes in your press release add personality and can improve the overall
quality of your release. Your quotes should support your news and information
while branding your business at the same time. And remember that quotes can be
tweeted and shared on social media as stand-alone content.
Add Attachments and Links
Leverage supporting content to keep readers engaged with your business. Include
links to your own research, facts, and follow-up information.
Include Video
Video appeals to media representatives and your audience alike. It provides a
means for readers to learn more about your company, your news. It gets them
involved and it’s another piece of information that they can share on social media.
Leverage Visual Content
Images are shared more often on social media. They can be optimized for search
engines and they add value and visual interest to your release.
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Integrate with Social Media
Build a community, extend the information, and engage your audience by adding
social media share buttons and links.
Include Keywords in Your Headline and/or Summary
As mentioned previously, many distribution services and news-wires only display
your headline and summary. Make sure important keywords are present in those
pieces. For example, include your business name in the summary to increase brand
awareness and to motivate clicks and shares.
Edit Your Release
Grammar and spelling errors are a sure sign of un-professionalism and they’ll kill
your credibility fast. Do everything possible to make sure your release is free from
errors. And double check those links too! Make sure they go to the intended pages.
Tell Stories with Numbers
Back up your information and news with relevant facts and research.
For example, if you’re talking about a nutrition trend then share numbers that
support the trend. If you’re talking about a charity event, show how many people’s
lives have been or will be improved from the event.
Enhance the release with relevant facts and data to add interest and build
credibility and authority. Plus, it gives media reps the information they’re looking
for and makes their lives a little easier.
Format it Correctly
We haven’t talked much about formatting a press release.
This is because most press release distribution services provide a template to work
within, which makes your job a little easier. We also haven’t discussed format
because it’s fairly standard and simple. You can review any of the press release
examples shared and see the basic format for a press release.
There are a few considerations to keep in mind.
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Write it in third person.
Don’t use “I” or “You.” Instead use “He/she” “Them” and formal styling rules.
For example, if you’re quoting someone then you’d include their full name and
title.
Make it easy to read.
Press releases are distributed and shared online. This means they need to be easy to
read online. Use subheadings, bullets and short easy to read paragraphs.
Follow the basic structure of a press release. The structure of a press release can
vary a little bit depending on the distribution service as well as your own press
release goals and topic.

However, a basic guideline is as follows:
 Headline
 Summary
 City, State/Country - Month Day, Year
 Body – Generally three paragraphs each with one main idea that supports
your headline.
 Company/organization info
 Contact Information
 ### This indicates the end of the press release.
 Your release is generally one page in length, about 400-500 words.

Writing a press release is a skill but it’s a skill that can be learned.
Practice and integrate what you’ve learned. Study other people’s press releases.
Look at how they grabbed your attention, what information they included, and so
forth. Make notes of these things so you can create a swipe file to reference when
writing your own releases.

This Book Is Presented To You By The Fred67.community @ FRED67.com

Most importantly, pay attention to how your audience
and the media respond to your releases.
It’s the best way to make sure that the information
you share with your audience is information
that they value and respond to.

OK …. That's it Folks, I hope you got some great value from this short Ebook.
If So … Please share it with your Friends. Family & Associates, and don't
forget to check out the 'Resources' below as there's even 'More' Free-stuff
to be found there!
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Resources;
FRED67.com Homepage
The Free E-Library
The Free Work-At-Home Business Development E-Library
The FRED67 Community Newsletter
FREE! E-mail Marketing Course For Profit
One Of The Best Sources of PLR is at 'ListMagnets'
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